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Total Additional Income

1.7m USD 50%
Female

Participation

2,600
Beneficiaries

23
Partnerships

632 USD 
Additional Income

per Beneficiary

 *These results are cumulative from 2011

Concentration of Tourism is 88%
in 4 key areas, Denarau, Coral
Coast, Mamanuca/Yasawa
and Suva. 

Tourism leakage - Lack of locally/
Fijian made products and services 
in the tourism sector.
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INTENDED CHANGES IN THE MARKET

= Niche destinations

KEY RESULTS 

Development of niche destinations marketing 
initiatives, including new destination videos for 
Kadavu, Savusavu and Rakiriki (“Suncoast”) and 
improved flight scheduling to Vanua Levu.

Promoting niche destinations 
through better air and sea 

connectivity.

Increase tourist yield from Fijian 
branded products and 

experiences.

16%
Suva

= Key areas for concentration of tourism

Product Development,
Branding and
Placement

Adi Chocolates

Bula Coffee

Vou (Dance) Fiji

Fiji Museum

Coconut Kids Fiji

Southern Solutions

Essence of Fiji

Support for the introduction and growth of 6 new
locally made tourism products into the tourism
market: coffee, chocolate, handicrafts, toys and
clothes and blast frozen fish.


